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Marketing  Communications

 żƘǾǩƗǸǭ ǤǪǶƢƾǮǩƗ ƊƘǢƛƗ ǯƗ

 żƗƴƩ ǫƘǵ Ƹǭƍ Ǹǵ ƞǽƷƘƪƢǩƗ ƞǭȆǖǪǩ

 ƞǮǒǲǮǩƗ ƊƘǢƛ ǨƩƍ ǰǭ

 ƘƜǩƘǙ ǸǵǷ ƘǶƢǽƷƗƸǮƢƽƗǷ

 ƝƊƘǞǥǷ ƞǾǩƘǖǝ ƸƦǥƗ ƞǾƪǾơƗƸƢƽƗ

ƴǽƴƩ ǤǪǶƢƾǭ ƙƶƩ ǰǭ 



 
 

 

Source: BUSINESS WEEK (2004)  THE 100 top  brands : heres how we calculate the Power in name , special 

report ,Augest .2,PP.68-71.

 

 

 ϟуϦϽϧЮϜ
 аϝК2004

ϣтϼϝϯϧЮϜ ϣвыЛЮϜϼъмϸ днуЯϠ ϣтϼϝϯϧЮϜ ϣвыЛЮϜ ϣгуЦϣЪϽЇЮϜ ϣуЃзϮАϝЇзЮϜ

2004200320022001

1Cocacola67,3970,45  69,7468,95                ϣуЫтϽвϜϣтϾϝО ϤϝϠмϽЇв

2Microsoft61,3765,1764,0965,07                ϣуЫтϽвϜϤϝуϯвϽϠ

3IBM53,79  51,7751,1952,75   ϣуЫтϽвϜϤϝуϯвϽϠ

4GE44,1042,441,3142,4ϣуЫтϽвϜϣуϚϝϠϽлЪ ϢϿлϮϜ

5Intel   33,49    31,1130,8634,86       ϣуЫтϽвϜϽϦнуϡгЪ

6DISNEY27,1128,0429,2632,59ϣуЫтϽвϜ       йуТϽϦ

7mCDonalds2524,7   26,3825,29             ϣуЫтϽвϜϣЛтϽЂ ϤϝϡϮм

8NOKIA24,0429,4429,9735,04ϣтϹЯзТϤъϝЋϦϜ

9ToYoTA22,67   20,7719,4518,58      ϣужϝϠϝтϤϜϼϝуЂ

10Marlboro22,1222,1824,1522,25          ϣуЫтϽвϜϽϚϝϯЂ

ǌƾƛƗ  Û ƸƆǥƶơ ǟƸǍ ǠǽǸƾƢǩƗ 

Ǽǵ ǨǊǝȁƗ ƘǮƕƗƳ  
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